


L—oshionista

Her beauty doesn't come standard; she
comes in different shapes and sizes, and with
that she builds her style. Reflecting and
growing is what she does best, open to new
ideas of life and building from them with pride.

She is bilingual, (at times speaking Spanish
unknowingly), having been bom in the U.S.,
but raised in her home with her family's
traditions. Never confused of her direction,
she went to school in hopes of becoming the
first in her family to graduate.

She is a professional in whatever she does.
Whether it's work, school or nightlife: she
manages it all well. She is never afraid to try
new things, at times making things better.
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lam Latna

We are part of the 45 million
Hispanics inthe U.S.

**Source: U.S. Census Bureau, annual estimates of the population by sex, race and Hispanic or
Latino origin for the United States: April 1,2000, to July 1, 2006.

We account for S704.5 bilion
of the nations buying power.

**Source: U.S. Census Bureau, annual estimates of the population by sex, race and Hispanic or
Latino origin for the United States: April 1,2000, to July 1, 2006.

Intemet Hispanic Media ad
Spending has increased 4. 7%
N 2006, bringing IN132 million
from 200, with 100 million

N ad sales...

**Dollars in millions. Data from HispanTelligence, research arm of Hispanic Business. National
totals based on input from TNS Media Intelligence, media industry experts,
advertising agencies and public records. Figures are net (media-retained) ad expenditures.
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319% of us use social
Nnetworking sites

23% read blogs up

13% of us enter competitions
Or sweepstakes

58% of Us research products
online for purchase

A79% of us watch intemet video
Or Stream video

** Source: Forrester Research Hispanic Technographics ® Consumer Technology And Marketing Phone
Survey, Q1 2007. Headlines are from Forrester's analysis. *Source:

North American Technographics Benchmark Survey, 2007. Base: 1,477 onling Hispanic adults *Base:
36,494 online non-Hispanic adults. 1) Such as MySpace or Linkedin.

2) Such as iTunes and Movielink. 3) Includes forums or chat rooms. More info:
hittp;/Awww.forrester.com/adagehispanic



